
 
 

4 Ways to Use Pinterest to 
Power Your Holiday 

Marketing 
 

Was Pinterest a part of your holiday 

marketing plan last year? 

 
 Even if you’re brand new to Pinterest, the 

holiday season is a great time to start – 

especially for wreath designers!!! 

 

People use Pinterest to decide what to buy and how to decorate during the holiday season. 

Making sure your business and designs are being seen could play a huge factor in your 

success.  Did you know that two-thirds of all pinned content is from business websites, so you 

need to make sure that you’re adding Pins to your website or blog to make your content 

shareable.  

 

Here are four reasons you should use Pinterest for your holiday promotions: 
 
 

1. People use Pinterest to look for gifts. 
 

 

According to Pinterest, millions of holiday gift pins are been created each year. And users 

aren’t shy about shopping there.  

 Forty percent of Pinners have a household income of $100k+.  29% of US adults 

use Pinterest.   

 

 

 

 

 

 
By Nancy Alexander - Ladybug Wreaths 



 Twenty-nine percent of US adults use Pinterest 

 One of two millennials use Pinterest every month. 

 Ninety-three percent of active pinners said they use Pinterest to plan for 

purchases.  

 Fifty percent have made a purchase after seeing a promoted pin. 

 Nearly 85 percent of Pinterest searches happen on mobile. 

 The most popular Pinterest categories in the US as of 2017 are: 

o Art, Art Supplies & Hobbies – 48% 

o Flowers, Food, Drinks & Gifts – 47% 



Think of Pinterest as an online catalog or a shopping search engine. Pinterest users routinely 

search the site to find products they want to buy. And because Pinterest is a visual social 

network, the images that show up in that search make the purchasing process easier. The 

Crafty Yankee, a retail store in Lexington, MA, created a gift guide on Pinterest, and invited 

their employees to guest pin on the board to share their ideas. 

 
 

 

Tip: Take advantage of the shopping mindset on Pinterest. Create a board that has gift idea pins 

of your products arranged by theme to help for those hard-to-buy-for people on shoppers’ lists. 

Tell people about your Pinterest activity by linking to your account, boards, and pins from all of 

your other marketing (including your email newsletters and promotions!). 

 

2. People are probably pinning from your website already. 
 

 

 Your business doesn’t need to have an official Pinterest account for its content to be pinned on 

Pinterest. Anyone can pin an image from your webpage on Pinterest. 



 Don’t believe me? You can see what images have been pinned from your site by going to 

www.pinterest.com/source/yourwebsitename (example: 

https://www.pinterest.com/source/ladybugwreaths.com/) 

 

 Find out what people have been pinning from your website lately. This will show you what’s 

 popular among your customers on Pinterest. Learn from what’s getting the most attention and 

start creating and promoting content around those products or topics. 

 

Tip: To create a Pinterest account for your business, get started by going to 

business.pinterest.com. Then, take your Pinterest game up a notch by connecting your website 

to your Pinterest page to have access to Pinterest analytics. These reports will give you more 

information on what your most popular pins are, what your audience is looking for, and how 

your account has grown over time. 

 

3. Rich pins will do some of the work for you. 
 

 

Pinterest has six types of rich pins, which take information from your website or other 

resources like your Etsy shop or your Facebook page and add it to your pin. There are product 

pins, recipe pins, app pins, place pins, article pins, and movie pins. The product pins are the 

most important type of rich pin for holiday promotions because they provide real-time pricing, 

product availability, your business name, and your website URL. 

 

 Add Pinterest’s rich pin code to your site, and it will automatically pull it in when anyone pins 

those products to Pinterest. Even better: When you reduce the price of your items, Pinterest’s 

rich pin code will recognize it, and Pinterest will send the pinners an email telling them that 

your item is on sale. Those pinners are only a few clicks away from purchasing one of your 

wreaths. 

http://www.pinterest.com/source/yourwebsitename(example
https://www.pinterest.com/source/ladybugwreaths.com/


Tip: Pin eye-catching product photos, and use descriptive keywords that will help get your pins 

found. Do a search of similar items on Pinterest to get ideas for what keywords will work, and 

explore Pinterest’s interest’s tool to see what the most popular pins are for specific topics. 

 

4. Boost your holiday business with promoted and buyable pins 
 

 

 You can raise even more awareness of your products by using Pinterest’s recently released 

advertising features: promoted pins and buyable pins. 

 

Promoted pins are regular pins that are a form of advertising. You pay to have them seen by 

more people in their Pinterest feed. You can choose how much you want to spend, and the goal 

that you want to reach: boost engagement (repins or clicks) or getting traffic back to your Etsy 

Store. 

 
Buyable pins make it easy for pinners using mobile or tablets to purchase products without 

 leaving the Pinterest app. Buyable pins add a big blue “Buy it” button at the top of the pin. After 

a pinner clicks the button, they can make their purchase in the Pinterest app with a credit card 

or Apple Pay. 

 

Tip: Test your pins out organically before putting money behind them, and monitor your 

 Pinterest analytics to find out what’s doing well. Promote or set up buyable pins for your most 

popular wreaths. 

 

 If you implement those three ideas above you’re sure to have successful holiday sales! Let us 

know how it turns out! 


